
Peak Season Marketing For Jewelry Brand 



About Starling Overview 
 
 
 
Starling creates luxury and unique styled 
rings at an affordable price. 
 
Starling, like the bird, it can display a set 
of vivid and magnificent colors but is also 
rare in existence. 
 
Our rings are designed for everyday wear. 
 
 
Product categories: rings - jewelry 
 
Price range: $70-$300 
 

Distribution: e-commerce 





Peak Season Marketing 
 (November, December and January) 

          Since Starling Inc. intends to create a pleasant, special yet everyday rings, customers will enjoy purchasing 

our products either for themselves or to give as gifts 
 
          Starling will add a holiday-themed collection and use marketing campaigns to boost traffic and sales 
 
          According to Google Trends, the peak season for rings is during winter (November, December and January) 



November  
Black Friday & Cyber Monday 

What 

The most critical shopping day of the year is Black Friday 

Starling will use the sales campaign offering 50% discount to clear inventory 

When 

Starling will begin Cyber Monday at 12a.m. to 11:59p.m.  

Why 

Increase the conversion rate 

Attract loyal customers and potential customers on our e-commerce 



December  
Make A Christmas Wish 

What 

A customer who purchases over $200 will get free shipping 
Starling will offer discount up to 20%off original item price 

When 

The campaigns will last until the end of year  

Why 

Keep customers to browse our website and excite customers 
Increase the average order value during December 



January 
Hello New Year Sales 

What 

            We will incentivize sign-ups by offering 10%off on any order 

            Our promotional campaign a gift with purchase (GWP) will be provided a 
complimentary accessory on any purchase of New Year collection 

When 

New Years-themed collection will last from January 1st to 15th 

Why 

Generate the traffic to our e-commerce site 



Marketing Calendar 
With marketing calendar, we can instantly see the media channels and timings 
 
•Use of various marketing campaigns for the peak season 
•Sales campaigns for each month with different discount rates 



Marketing Budget 

The total budget for marketing is $27,700 during our peak season 

•Free gifts with the budget of $3,000 for January 

•Generating site traffic and sales  

•No budget is required for November and December 



           Starling will use search engine marketing (SEM) which will show 
campaigns of our company in reference to Google keyword 
planner results   

 
           • Customers who type "ring", "wedding ring", and "gold ring" on 

Google will see Starling's advertising information on Google 
search result immediately 

 

           •Using SEM enables targeting of customers in specific 
geographic locations or certain languages 

 
           •It's an easy way to reach new potential customers 
 
           •We plan to pay $1.00~$2.00 per click depending on the bidding 

for SEM 

Search Engine Marketing 



 
           Starling will appear on the SERP using search engine optimization 
 
 

           •The number of consumers who click on organic results is higher 
than SEM since SEO  is more trustworthy for customers 

 

           •We will supplement the budget of $300 each month for our peak 
season in order to hire an agency 

 
   
 

Search Engine Optimization 



                 We will choose Mailchimp as an email service provider to maximize open rate 
 

• Mailchimp is useful for designing email sign up forms and showing the list of our customers email information 

• Our email subject lines will be clear, concise and appealing, not spammy 

• We will include "Shop Now" button which links to our website 

• We will encourage customers to fill out their emails to get 10%off for new members 

• Email can be used as a part of retargeting / remarketing campaigns 

• We will spend up to $300 each month for email service during our peak season 

Email & Retargeting 



                            
 

          • When customers browse the magazine, the campaigns 
will be exposed to increase site visits and sales 

         • By clicking the ad, our website will be shown directly 

         • The display will help for reminding of our product and 
returning customers to our website again to purchase 

         • The budget of $1,000 will be spent each month 

Display Advertising  

Starling will use a rectangular ad as display advertising on the right side in the middle of online Vogue 

magazine during the peak season 



Social Media Planning 

 
Starling plans to use social media marketing which is one of the most powerful marketing channels  
 
• We will create free accounts on Instagram, Facebook and YouTube 
• Various posts of products, brand story, new collection, promotion and so on will be posted 
•       We will updated posts once or twice a week 
• We plan to nclude a direct link button through these platforms 
 
Our company plans to use social media advertising as well 
 
• We will expand our customer base targeting both gender aged from 15 to 45 years old 
• We include our product, videos, photographs, links or CTA buttons 
• We plan to pay $1 for CPC with the budget of $2,000 each month 



SMM 

 



SMA 



Influencer 

Influencing will be used to extend the reach beyond current customers 
 
•Contact several influencers through direct messages on Instagram 
 
•Send them our items to try and expect both editorial posts and 
sponsored endorsements 
 
•Choose 2 popular influencers with over at  least 50k followers  
 
•Endorse our brand and products for our peak season (Influencers) 
 
•Post our product following the terms of  Starling (Influencere) 
 
•Our Brand and products will be seen  
 
•Our website will be visited by many followers of the influencers 
 
•Pricing for the paid influencer endorsement is depending on the 
influencer's popularity 
 
•$1,500 is budgeted each month for our peak season 



Affiliates 
 

•The affiliate program including payment terms is posted on 

our social media and website 

 

•Interested affiliate publishers can sign up as our associate 

after learning the program 

 

•A unique ID code including its links to track traffic and sales 

will be given to each affiliate 

 

•The commission is 7% of the completed order. We budget 

$1,000 per month 



Multi-channel Retailing 

Staring will launch our first pop-up shop in Westfield 

 

•Conveniently located in downtown of San Francisco  

•High traffic volume of travelers 

•Connected to the entrance of Powell station 

•Shoppers in Nordstrom and Bloomingdales  

•Passengers of Bart and Muni 
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Thank you! 


